Gender equity in sport is regarded as a matter of consequence at global and national levels.
INTRODUCTION
values prevail in the spectrum of sport products and services (Sport England, 2004 ).
This perception, however, is often not apparent. Supportive lip service to access and equity often becomes the norm.
A fundamental approach to monitor the status of equity in sport spawned by Title IX is to examine print media's coverage of selected indicators of equity in the sport industry of a specific country. The print media constitutes an influential sport product provider and has the potential to create and achieve an environment that promotes and supports the principles of equity. (SportScotland, 2004; George, 2001) . In this regard George (2001) argued that the media has become one of the most powerful institutional forces for shaping values, perceptions and attitudes in modern culture. Mass media portrays the dominant images in society and, as such, are important shapers of equity. George (2001) suggested that how the printed media addresses or ignores the pressing issue of equity in sport becomes a critical exercise in power. By under-reporting women's sport the printed media is contributing to the general public's insufficient knowledge base on women's accomplishments in sport.
Research focusing on sport coverage in the media to ascertain their contribution to equity in sport has been undertaken by a number of scholars since 1972. Until the 1990's these works focused primarily on gender, stereotyping and race as indicators of equity in the print media and television.
As early as 1984, Rintala and Birrell (1984) 1964-1971), during (1972-1979) and after (1980-1987) at all levels of sports media over time.
PROBLEM STATEMENT AND AIMS
More than thirty five years passes since 
Research design
The study followed a descriptive research design by applying content analysis as a data collecting strategy to ex-post-facto (printed media articles) data and transforming it into quantitative data. This appropriate design merely recorded and described a detailed quantitative picture of a particular phenomenon (print media coverage of female sport) without attempting to test or build a theoretical model (Walliman, 2006) .
Research sample
A stratified random sample of print media 
Extent of coverage
The extent of print media coverage of female sport measured the number of articles reporting on male and female sportspersons in the five newspapers and is reflected in Table 1 . 
Length of articles
Results reflecting the length of articles 
Number of photographs by gender
Again the pattern of unequal coverage was apparent from the number of photographs in all five newspapers as evident from 
Sport disciplines covered in the print media
Fifty eight (58) different sport disciplines received media coverage in the 2806 analysed articles. The "top ten" sports disciplines covered in the print media sample are displayed in Table 3 . This table indicates that the "top ten" sports received nearly 90% of the print media coverage while the remaining 47 sports shared the remaining 10% of the coverage. Topics covered in print media articles 
